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My husband and I just returned from a wonderful week in London visiting a family member who lives there.
The city is a continuous feast for my image consulting eyes. Londoners are so uniquely and interestingly
attired that I could sit outside a café or coffee shop all day long and just observe.
In the neighborhood where we stayed, we
witnessed gaggles of uniformed students
walking home at the end of their school day.
One thing that struck me was the vocabulary of
the British children. They sounded wise beyond
their years and seemingly more articulate than
American children. Yes, their accent is
charming, but their vocabulary and grammar is
so much more appropriate. There was a notable
absence of the word "dude," for example. If
such a positive impression can be formed after
hearing a child speak, think of the effect a
strong vocabulary can have on our professional
images.
As I've written many times before, words are
powerful, and first impressions are lasting
impressions. While our visual impression is our
strongest, our vocabulary and how we speak
affects our reputations as well.
Interjections and fillers such as "like," "you know," "um" and "uh-uh" will always undermine your message
and can cause people to lose interest in the conversation. How else can we use our vocabulary and our
grammar to our advantage, and what should we avoid?
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Accents and the use of colloquialisms should not sabotage your message, as long as proper grammar is
used. Experts believe that slang should be limited or avoided altogether, and I wholeheartedly agree,
especially if the slang words have vulgar undertones.
Also beware the use of corporate jargon and buzzwords. For instance, "soup to nuts" is a phrase that has
always confused and irritated me a bit. Other corporate speak such as "on the same page," "touch point,"
"think outside the box," "take it off line," "deliverables," "win-win," "leverage," "value added," "deep dive"
and "low-hanging fruit" are probably best left unsaid.
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They don't really add value.
To cultivate successful business relationships we need to be able to clearly communicate with each other.
Corporate jargon, slang and colloquialisms dilute the message. Usually, the most direct, proper and simple
language has the most powerful effect. In a global business world, these are important points to consider.
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Jill Haney's Cincinnati-based business, JH Image Consulting, conducts individual and corporate consulting
on appearance, behavior, communication and etiquette. Jill is a certified image consultant with the
Association of Image Consultants International. Reach her at 513-505-2732, jill@jhimage.net, or
www.jhimage.net.
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